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Unethical Business Research
	Unlike in history, ethics have been incorporated in all fields of life. Moreover, business ethics have become so crucial in every business strategy and decision making. Business ethics address respect for employees by treating them as equal and valuing their opinion, respecting the customers by taking their feedback positively and assessing their needs, respecting the vendors by paying them on time and enhancing favorable prices. However, some business settings do not meet the required status and can be termed as unethical businesses. Some corrupt practices include deliberate deception, violation of conscience, failure to honor a commitment et al. In this context, I will discuss unethical business research, basing my argument on the Facebook and OkCupid experiment examples.
	OkCupid and Facebook are both well-known social Apps; they were determined to conduct a psychological test on their users. OkCupid, a dating app, has been accused of giving its users bad matches and claiming they were considerable choices for matchmaking. On the other hand, the Facebook experiment secretly manipulated almost 700,000 users to determine if positive or negative news or comments decided what the users posted on their page. Their experiments were considered unethical because they were conducted on their users without informed consent from them. 
	According to Remenyi (1998), ethical considerations are very much significant in business research in the business environment. Ethical considerations can be divided into three critical aspects: evidence collection, processing of the evidence, and using the findings. Ethical considerations ensure dignity and respect for the participants. They include openness of the informants and integrity of the evidence. Also, they dictate that participants should not be subjected to any harm. 
	Remenyi also states the openness of the informants as a crucial ethical consideration to put in place during any business research. There must be a well informed consent from the participants, unforced participation, assured safety, confidentiality and anonymity, and relevant components only assessment to enhance the openness of informants. It involves giving the informants the relevance of the research conducted and the necessity of taking part. It gives the informants a sense that the researcher has no hidden agenda and understands why the evidence is needed. It also assures that the researcher will respect hide identity whenever an informant does not want his identity known. Facebook and OkCupid experiments, however, did not incorporate these ethical considerations. 
	In conclusion, the above stated two experiment examples of unethical business research were not only considered unethical but illegal. The rules prohibited experiments without informed consent from the participants. Besides providing respect and dignity to the customers, the ethical business also informs success and sustainability.  Therefore, all companies should embrace ethics to create a favorable environment for all those involved (employees, customers, and vendors) and enhance business growth. 
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